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e County Health Dépar{h:i'é“nt\(HD) DrOwningL__
Prevention Awarer&]éss Campaign “Keep Your |
Eyes on the Kids”-May 2006.

/T Nationxéﬂ\Safe Kids Wegjk, “Safe Pools for Safe [
Kids”—May 6-13, 2006.

o Denny’'s'Restaurant Drowning Prevention
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- e ldentified the t0|!) fifteen counties with the \ __
highest number of ages 0-4 drowning deaths.

e Broward, Miami-Dade, iIIsborougman_ge,

/ Palm Beach, Duval, Lee, Marion, Brevard, Polk, |
Seminole, Volusia, Manatee, Collier, and
Pinellas

e CHDs and CMS;0Offices conducted drowning
preventionicommuniity//events and distributed
educationalimaterals(loarechures, water
watcher tags) i Viay 2006;

e Detailed summany/efiactiVities of the 15 CHDs

/-/ campaic youmeelnginotebook. (_3\
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DOH-Office of In}uryﬁfé“ven jon is the lead L
agency for the SafekKids Florida. "
May 6-13, 2006-National Safe KidsW@‘ek.___

~ “Safe Pools for Safe Kids™. - (

In Floridg, there are 11 coalitions and 5
chapters.that cover 86%% of the 0-14 age

population.
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e Part of the Denny’s Kid’s Safety Zone Project,
a partnership between DOH“"(')fflce of Injury _

Prevention and Denny, Inc.
e Four safety messages-one each qu;%?"a
/ _ part of the year long program. | (

e Third safe\ty message “Drowning Prevention
and Water Safety”.

prevention and Water: safet\ activity books.




DIReWRNIGY
Cel

f'_.__..--"

DOH paid marke%ing Heﬁia mpaign- \%5/
$150,000.

In the top 15 counties, drownlng\res/entlon
television spot—”Keep our Eyes on the Kids?” {
~Wwas bro&lcasted 1) May and June 20@6

Targeteq at parents and caregivers of children

0-4 year

television p

Ids through selected cable and
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May 15 ,2006 Drowning Marketing L

Symposium in Tampa.

Approximately 25 drowning prevention-and

~ pool safety advocates r%et for the first time to [
“discuss strategies for deallng with the

drowning ISsue.

We are con [in '

with this group on
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~ Thank You for Your! Commitment to Drowning L
Prevention f
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Contact in}m nation:
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